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Cannabis & CBD growing 
to $180 billion combined 

CURRENT STATE OF CANNABIS 
& CBD

The Business
• The Cannabis industry reached $92 billion in 2021 and will 

rise to $160 billion in 2025.* 
• CBD product sales will reach $19.5 billion by 2025 – a 37% 

annual growth rate.**

Consumers 
• By 2025, the number of US cannabis consumers will reach 

46.6 million, up 16% since pre-pandemic.***
• Alcohol use declining: 50% of cannabis users reduced or 

replaced alcohol with it.****

Capture the attention of a highly 
engaged audience interested in the 
benefits of cannabis, CBD and the 
industry as a whole.

Sources:
*Forbes, Feb. 18, 2022
**Forbes, July 28, 2021
***Happy Cabbage Analytics, July 2021
****Forbes, Dec. 31, 2021

https://hearstpm-my.sharepoint.com/:b:/g/personal/brandon_mercer_hearst_com/EbnOyacPeOpOs3JfFI2nmV4BWf7Mnbl99q5q7ACGypLgrg?e=oS0Li8
https://hearstpm-my.sharepoint.com/:b:/g/personal/brandon_mercer_hearst_com/EbnOyacPeOpOs3JfFI2nmV4BWf7Mnbl99q5q7ACGypLgrg?e=oS0Li8
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Bay Area Cannabis

DEMOGRAPHICS

Source: Scarborough Research, R2 2021

The demographics of Bay Area 
adults, who bought items from a 
dispensary in the past 30 days, are 
well-educated and established 
consumers in one of the most 
sought-after markets in the U.S.

48% Male
51% Female

AGE

18 to 24   7%
25 to 34 26%
35 to 44 23%
45 to 54 14%
55 to 64 15%
65+ 14%

Median Age 42

EDUCATION

High School 24%
Some College 32%
College Grad 24%
Post Grad 20%

EMPLOYMENT

Employed 68%
White Collar 54%
Retired 14%

HOME OWNERSHIP

Homeowner 41%
Renter 59%

HOUSEHOLD INCOME

$50K or Less 19%
$50K to $75K 10%
$76K to $99K 13%
$100K to 149K 22%
$150K to $249K 21%
$250K + 14%

Median HHI  $117,957

MARITAL STATUS
Single 44%
Married 43%
Divorced/Separated 12%
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The Spring print issue of GreenState covers the 
range of cannabis culture including books, film 
review, unique dispensary locations and the issue 
of social equity in the cannabis industry.

Advertise against beautiful, award-winning 
photography and highly useful reporting.

GREENSTATE | PRINT SECTION

Themed Cannabis 
Print Section

Dates and Deadlines*
Spring Pub. Date: Sunday, April 17th 

Space Reservations: 3/30 Noon
Camera Ready: 4/4 10am

*Subject to change

Distribution
San Francisco Chronicle Circulation (210k) plus 
Overruns (5k) distributed to area dispensaries.

Color Ad Size Print Dimensions Includes SFGATE
Impressions

Net 
Investment

Full Page 9.75” x 9.83” 100,000 ROS $4,500

Front page Strip 9.75” x 1” N/A $1,500

1/2 page 4.792” x 9.83” or 9.75” x 4.75” 75,000 ROS $2,750

1/4 page 4.792” x 4.75” or 9.75” x 2.33” N/A $1,225

1/8 page 3.139” x 3.58” or 4.792” x 2.33” N/A $750



5

Digital Advertising 
Opportunities
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750+ Hearst Audiences

HEARST MULTI-SCREEN

Breadth and depth of first-party data 
allows us to target high-value, 
educated and engaged audiences.

Hearst Digital Magazines
• 25 Online Editions 

Hearst Newspapers
•   24 Dailies
•   66 Weeklies

EXTRAORDINARY BRANDS

Hearst Audience Solutions & Hearst Digital Magazine: 
• 60MM monthly, Impressions for CBD
• 16MM monthly Recreational Cannabis Users

GreenState.com Channel

• Monthly Page Views: 70.6K
• Impressions on content sites: 3.3MM
• Newsletter Subscribers: 9,339 

Source: Google Analytics, Jan-Dec 2021 
(monthly average)
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GREENSTATE.COM
Cannabis Coverage, Elevated.

GreenState.com
Regularly published original content paired 
with cannabis coverage from across the U.S. 
Content is syndicated nationally through SEO 
and a network of Hearst Newspaper sites. 

Core Sections
– Cannabis Explained
– News
– Lifestyle
– Food
– Travel
– Law
– Health
– Money

Additional Channels
– GreenState Social Media
– GreenState Print Sections
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Homepage and
Section Fronts

GREENSTATE
DISPLAY ADVERTISING

Desktop & mobile; 
standard ad options

Desktop 
Options
970x250

970x90

728x90

Desktop 
and Mobile
300x250
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Article Pages

GREENSTATE
DISPLAY ADVERTISING

Desktop & mobile; 
standard ad options

Options
970x250

970x90

728x90

300x250 
(for mobile)

Options
300x600 
(desktop only)

300x250
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GREENSTATE  A-LA-CARTE DIGITAL PRICING

High Impact GreenState & 
Audience Sponsorship

High impact share of voice on GreenState and access to SFGATE and SFChronicle’s Cannabis readership: 
20% SOV of all GreenState traffic, and SFGATE & SFChronicle.com Cannabis Audience Imps
– Impressions: 200,000 imps / 2 week flight
– Investment: $3,000

Cannabis Audience 
Targeting

Audience Targeting: Run of site audience targeting on SFGATE and SFChronicle.com (desktop, mobile, and app). 
– Audience: SFDMA, age 21+ with interest in cannabis. Additional Targeting available.
– Investment: $10 CPM on SFGATE, $12 CPM on SFChronicle.com, $15 CPM using Hearst Audience Solutions

GreenState Impressions
Run of Greenstate.com Impressions: Run of site impressions (desktop and mobile). 
– Investment: $12 CPM banner ads, $20 CPM high impact ads

GreenState Social Media
Sponsored Facebook Post: Sponsored post to GreenState’s Facebook followers linking back to GreenState.com. 
Includes link to client’s Facebook page and article level impressions. 
– Investment: Starting at $500 per post

Custom Native Content

Story Studio: Custom Native Content Opportunity: In-house production group, Story Studio, to produce a 
custom story about your brand.
Investment Levels: 
– $3,500 / 500,000 native impressions
– $10,000 / 1MM native imps with 5,500 guaranteed engagements 
*Inquire for additional opportunities (IE: Custom Video)

PACKAGE INCLUDES THE FOLLOWING: IMPRESSIONS COST

Custom Content 
Creation, Promotion, 
and Guaranteed Brand 
Engagements

– Custom Story with your assets
– Includes: 1MM impressions, syndicated 2K guaranteed 

engagements, Content Highlighted on Top Lawyers channel, 
Full-page reverse published print article (Section/Day of choice)

1,000,000 Included

Audience Targeting – FILL IN 100,000 Included

Dedicated Email 
Campaign – FILL IN. 50,000 $1,500

Social Media 
Sponsorship

– #Sponsored post on SFGATE Facebook. Links to sponsored story 
and Tags advertiser’s Facebook Page. Editors retain control of final 
content. Includes guaranteed boosting.

Min. 10,000 $1,500

XYZ++ $4,000/month
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Leverage the power Hearst Bay Area’s 1st Party Data and 
access an audience interested in Cannabis.

Menu of Digital Package Suggestions

EXCLUSIVE PACKAGE INCLUDES THE FOLLOWING: IMPRESSIONS COST

SFGATE Section 
Front/Channel Takeover

– 100% SOV of the Cannabis section front and channel; including high 
impact units above the fold on desktop. 45,000 non-guaranteed imps/ 
SFDMA. 

75,000 Included

Targeted Audience 
impressions

– Run of site audience targeting on SFGATE and SFChronicle.com. 
Audience: SFDMA, age 21+ with interest in cannabis. Additional 
Targeting available.

300,000 Included

4-WEEK FLIGHT 375,000 $4,000

MULTI-SPONSOR PACKAGES INCLUDES THE FOLLOWING: IMPRESSIONS COST

Targeted Audience 
impressions

– Run of site audience targeting on SFGATE and SFChronicle.com. 
Audience: SFDMA, age 21+ with interest in cannabis. Additional 
Targeting available.

100,000 Included

Targeted Email 
Marketing 

– 100% SOV Geo-targeted down to Zip Code, age 21+ with interest in 
Alternative Medicine,  Active Lifestyle. Additional Targeting available.

50,000
Double Opt-In
Subscribers

Included

2-WEEK FLIGHT 150,000 $2,500

Inquire with your Hearst Bay Area 
Account Executive for additional 
opportunities and recommendations.
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Click Here to Contact Hearst Bay Area 

Let’s talk about how Hearst 
Bay Area can help your 
business thrive.

https://marketing.sfgate.com/contact-us

